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As part of OSEP’s Strategic Plan (FY2018-2022), CADRE is required to collect additional stakeholder feedback on selected products and services. We would be very grateful if you would fill out this additional evaluation to help meet our reporting requirements. If you need additional explanation of the questions, please see the back of this form. Please return this form to nbernal@directionservice.org. Thank you.






 
	EVALUATION CRITERIA
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	1. The content reflected conceptual soundness and quality, grounded in relevant legislation or policy?
	0
	1
	2
	3

	Comments:



	2. The content was delivered in a way to be clearly understood, as evidenced by being well-organized, free of errors and appropriately formatted.
	0
	1
	2
	3

	Comments:



	3. The content attempted to solve an important problem or deal with a critical issue.
	0
	1
	2
	3

	Comments:



	4. The content tied directly to a problem or issue recognized as important to the target audience.
	0
	1
	2
	3

	Comments:



	5. The content was applicable to diverse segments of the target audience.
	0
	1
	2
	3

	Comments:



	6. The content addressed a problem or issue in an easily understood way with guidance on how it can be used to address the problem or issue.
	0
	1
	2
	3

	Comments:



	7. The product or service provided the target audience with information or resources that can used again or in a different way  to address the problem or issue.
	0
	1
	2
	3

	Comments:




OSEP’s Strategic Plan: Evaluation

Additional Instructions for Product and Service Feedback

QUALITY: Defined as the degree to which the product content or content delivered through the service is grounded in recent relevant legislation or policy.

1.  Substance:  Does the product content or the content delivered through the service reflect evidence of conceptual soundness and quality, grounded in recent relevant legislation or policy?

2. Communication:  Is the product content or the content delivered through the service presented in such a way so as to be clearly understood, as evidenced by being well-organized, free of editorial errors and appropriately formatted?

RELEVANCE: Defined as the degree to which the product content or content delivered through the service addresses current educational problems or issues.

3. Need: Does the product content or the content delivered through the service attempt to solve an important problem or deal a critical issue?

4. Pertinence: Does the product content or the content delivered through the service tie directly to a problem or issue recognized as important by the target audience(s)? 
5. Reach: To what extent is the product content or the content delivered through the service applicable to diverse segments of the target audience(s)?

USEFULNESS: Defined as the degree to which the product content or content delivered through the service can be readily and successfully used by consumers.

6. Ease: Does the product content or the content delivered through the service address a problem or issue in an easily understood way, with directions or guidance regarding how the content can be used to address the problem or issue?

7. Suitability: Does the product or service provide the target audience(s) with information or resources that can be used again or in different ways to address the problem or issue?

Additional Comments:
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